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COMMUNITY FOUNDATION OF MIDDLESEX COUNTY 
MARKETING & COMMUNICATIONS COMMITTEE GUIDELINES 

 
INTRODUCTION: Nothing in these Guidelines shall be construed to supersede the By-Laws 
or Certificate of Incorporation of the Community Foundation. Every effort has been made to 
align the three documents, but should any conflicts occur, the By-Laws and Certificate of 
Incorporation shall prevail. As stated in the By-Laws of December 17, 2013, which may be 
further cited below, “all provisions in the Certificate of Incorporation, [the] By-Laws or the Act 
that govern meetings, action without meetings, notice and waiver of notice, and quorum and 
voting requirements ... shall apply to committees of the Board and their members.” 

 
I  .   PURPOSE 
The Marketing & Communications Committee serves as an outside resource to the Board of 
Directors acting in an advisory capacity to the Board. The Committee shall aid in the 
advancement of the message for the Community Foundation. 

 
 
II. MEMBERSHIP 
The members of the Marketing Committee shall consist of the Board Chair, Ex Officio, the 
President & CEO, and any staff of the Foundation whom the President & CEO deems 
appropriate to be a member of the Committee. Other members of the Committee will be formally 
appointed by the Board Chair in consultation with the Governance Committee, the Committee 
Chairman and the President & CEO of the Community Foundation. Committee members shall 
possess expertise in marketing, sales, communication, public relations, business operations, 
advertising or those with an interest to aid in the advancement in the goals and objectives of the 
Community Foundation. 

 
III.  RESPONSIBILITIES AND DUTIES 
The Committee shall: 

1.  Review and recommend annual and long-term goals for marketing and communications; 
monitor and oversee reporting of progress in the achievement of these goals; 

2.  Provide leadership, advice, and assistance to assure that a positive public image of CFMC 
exists and enhances the equity (confidence/trust/pride) of CFMC’s reputation among 
audiences and stakeholders who are important to realizing our mission; 

3.  Provide general oversight of the results and impact of ongoing marketing and 
communications activities; 

4.  Coordinate marketing and communications activities and initiatives with fund-raising 
activities and initiatives; 

5.  The Committee will review its charter on an annual basis at its first meeting of the 
calendar year to assure the charter remains relevant to the mission of the Committee, and 
recommend any proposed changes to the Board for approval; 
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6.  At the first meeting of each calendar year, the Committee will take time to review its past 
year’s activities and performance. The goal of this review will be to evaluate “what 
worked and what can we do better” in assisting the Board of Directors to improve and 
communicate the Community Foundation’s mission and goals; 

7.   Periodically review and assess the adequacy of these Guidelines and recommend any 
changes to the Governance Committee; 

8.  Conduct a performance evaluation of the Committee every other year and report finding 
to the Chair of the Board; and 

 9.  Attend to such other matters as the Board may from time to time determine. 
The Committee does not have the authority to commit funds for projects, advisors, consultants, 
etc. without the approval of the Board of Directors or the President & CEO.  

 
IV.   SUBCOMMITTEES 

 
The Committee may appoint subcommittees, but no subcommittee will have final decision- 
making authority on behalf of the Committee or the Board. The Chair of the Committee shall 
designate the members and the Chair of any subcommittee. 

 
V  .    MEETINGS AND QUOROM 
The Committee will meet on alternate months of the Community Foundation’s Board of Director 
meetings. The average number of meetings will be 6 meetings per year, unless special meetings 
need to be called at the request of the Board or the direction of the Committee. 

 
 
A majority of the current members of the Committee shall constitute a quorum for the transaction 
of business at any meeting thereof, and the act of a majority of the members of the Committee 
present at any meeting at which a quorum is present shall be the act of the Committee. 

 
 
I V.  MINUTES 
The Committee shall maintain minutes of meetings and regularly report to the Board on 
Committee findings, recommendations, and actions, and any other matters the Committee deems 
appropriate or the Board requests. 

 

 
  
 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, July 15, 2016 
8:30 a.m. 

Ground Floor Conference Room, CFMC, Middletown 
 

 

• Call To Order 
 

• Approval of Minutes of May 6, 2016 
 

• 20th Anniversary Planning 
o 20/20 Celebration Book Project   Nancy Fischbach via conference call 

 
• 2016 Marketing and Communications Action Items 

o Draft of Leadership Circle collateral material     (Susan Daniels) 
o Draft of Action words advertisement based on the Starbucks Ad   (Susan Daniels) 
o Update: CFMC video project       (Sarah Wadle) 
o Update: Annual Report       (Thayer Talbott) 

 
• Other Business / Open Issues 

o Professional Advisors Postcard (final product) 
 

• Confirm Next Meeting Date 
 

• Adjourn 
 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes of July 15, 2016 

Present: Brian Abely (co-chair), Susan Daniels, James Gomes, Diana Gregory, Wally Jones, Greg 
Rainey (co-chair), Nancy Fischbach (via telephone), Lise Gazzillo, Thayer Talbott 

 
Absent:  Sarah Wadle, Ralph Guardiano, and Cynthia Clegg 

Call to Order: 8:30 a.m. 

Minutes of May 6, 2016 were accepted on a motion by Mr. Rainey, seconded by Mr. Abely. 

20/20 Celebration Book Project.  Ms. Fischbach conferenced in via phone to introduce the 20/20 
Celebration Book project to the Marketing Committee.  In preparation for the Community Foundation’s 
20th Anniversary there is a desire to create a history of the foundation through stories of the work the 
Foundation has done over the last 20 years. These stories would be a mix of written articles by volunteer 
writers, and videos. Ms. Fischbach explained the project is still in its infancy and to remain confidential 
until it has become more formalized. Rita Christopher has been approached to produce this project but 
we are awaiting her proposal. Mr. Gomes recommended a contact he has as a possible candidate for the 
videos. There was a discussion of what would be the framework for the project, keeping in mind the 15 
towns the Community Foundation serves as well as playing on the words of the ads that have been 
running in local papers. Mr. Gomes suggested the content should direct the story development. Mr. 
Jones recommended identifying the fixed costs in order to determine fundraising for the project. Mr. 
Gomes volunteered as the contact from the Marketing Committee for Ms. Fischbach to work with as a 
single point of contact. 
 
 
2016 Marketing Communications Plan 

• Leadership Circle Collateral Material: Previously, the Development Committee created an 
outline of a collateral piece that can be used to meet with potential members for the Leadership 
Circle. Ms. Daniels met with Ms. Talbott to create the text for the collateral piece. The first draft 
of the text was presented to the Marketing Committee and the Marketing Committee is to 
review the text and give feedback on it. Ms. Talbott offered an example of the design of a 
collateral piece for the printed format of the final text. The piece would be a unique size so that 
it would be more memorable as a leave behind 
 

• Starbucks Ad. Ms. Daniels created an Ad similar to the full page Starbucks Ad discussed at 
previous meeting. Mr. Abely recommended adding the line “every day we make a difference.” 
Ms. Talbott made the suggestion at Ms. Clegg’s recommendation that credit be given to 
Starbucks for the inspiration. There was a discussion as to where to place the Ad so it gets the 
maximum exposure in our footprint. Ms. Daniels has identified the Hartford Courant to be the 
best fit. Mr. Gomes has a contact in Community Relations at the Hartford Courant and he will 
share this information with Ms. Daniels to see if the Ad could be printed as a PSA.  
 



• Annual Report. The Annual report has been sent to the Printer for initial layout. Ms. Talbott is 
waiting to see how much text is in the draft to begin editing.  A cover image has been selected, it 
is an image of the students from KOCO Childcare Center in East Hampton. KOCO was recipient of 
a grant that was used to purchase a die cutting system to produce signs, graphics and classroom 
manipulatives.  

 
The next Committee meeting was confirmed for September 9, 2016 at the Community Foundation. 
 
The meeting was adjourned at 9:39 a.m. 
 

Respectfully submitted, 

Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, May 6, 2016 
8:30 a.m. 

Ground Floor Conference Room, CFMC, Middletown 
 

 

• Call To Order 
 

• Approval of Minutes of March 11, 2016 
 

• Introduction of Lise Gazzillo, Communications Coordinator 
 

• 2016 Marketing and Communications Action Items 
o Develop Leadership Circle collateral material 
o Develop a plan to utilize action words similar to the Starbucks Ad (see attached) as a 

communications campaign for CFMC 
o Outline schedule to interview donors and prepare donor stories 

 
• 20th Anniversary Preparations 

o Develop “$20 for 20” campaign – prepared for all ages, but particularly 20s, 30s and 
early 40s 

 
• Other Business / Open Issues 

 
• Confirm Next Meeting Date 

 
• Adjourn 

 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes of May 6, 2016 

Present: Brian Abely (co-chair), Susan Daniels, James Gomes, Diana Gregory, Wally Jones (via 
telephone), Greg Rainey (co-chair), Sarah Wadle (via telephone), Thayer Talbott 

 
Absent:  Ralph Guardiano and Cynthia Clegg 

Call to Order: 8:32 a.m. 

Minutes of March 11, 2016 were accepted on a motion by Ms. Daniels, seconded by Ms. Wadle. 

Introduction of Lise Gazillo, Communications Coordinator Ms. Gazzillo was introduced to the 
Committee. She will be handling the Community Foundation’s communications, outreach, education 
and relationship materials, such as the website, social media, donor education materials and collateral, 
and other duties. 
 
2016 Marketing Communications Plan 

• Leadership Circle Collateral Material: Ms. Talbott explained the Development Committee has 
been analyzing their 2016 outreach goals and one priority item is to continue building the 
Leadership Circle membership – operations donors at the President’s Society, Chairman’s Circle, 
and Community Benefactor levels. The Development Committee created an outline of a 
collateral piece that can be used to meet with potential members, and the Board is very 
energized by this concept. They have asked the Marketing & Communications Committee to 
develop an outreach collateral piece that can be used to explain the necessity of operations 
support, particularly as a member of the Leadership Circle. The Committee discussed the 
background and need of the Leadership Circle, focusing on points of what is operations support, 
why is it important, and how can a donor get involved.  The Committee agreed this should be 
developed for donors who have some understanding of the work of the Community Foundation 
as this will be used with donor development meetings, rather than general dissemination for 
new Foundation prospects. Mr. Rainey, Ms. Daniels, and Ms. Talbott volunteered to meet and 
further develop and idea to present at the next meeting. Ms. Talbott will provide Ms. Daniels 
with Ms. Clegg’s remarks from previous Leadership Circle luncheons as well as past articles to 
help outline the pertinent points. 

 
• Ms. Talbott explained the Community Foundation is still interested in doing an ad similar to the 

full page Starbucks ad. The Committee discussed ways an ad campaign could be developed, both 
as a single large ad and as small breakout ads which would highlight the broader, positive 
community impact of the both the Foundation and the region in general. The Committee agreed 
that individual ads could be developed that highlight the many focus areas and impact areas the 
Community Foundation touches. These could be tied to corresponding funds and grant impact 
to define each set of words. The Committee agreed to discuss further ideas for how to develop 
this idea at the next meeting.  

 
 



20th Anniversary Preparations 
• $20 for 20 campaign: The Committee discussed ways to promote a $20 for 20 campaign, tying it 

to popular culture to attract a broad range of donors, particularly the 20 and 30 age group. A 
community challenge was suggested, tying into the 20th anniversary, with a special landing page 
and a heavy use of social media and social media advertising. It was also suggested that this 
would be a good campaign to involve a CFMC Instagram account and hashtag, encouraging 
younger people to take a photograph of their favorite nonprofit, program, service or something 
that moves them in the community and using a hashtag for the 20th to broaden awareness of 
CFMC. The campaign should reflect the ideals and focus areas of CFMC.  

 
The next Committee meeting was confirmed for July 15, 2016 at the Community Foundation. 
 
The meeting was adjourned at 9:54 a.m. 
 

Respectfully submitted, 

Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, March 11, 2016 
8:30 a.m. 

Ground Floor Conference Room, CFMC, Middletown 
 

 

• Call To Order 
 

• Approval of Minutes of January 22, 2016 
 

• 2016 Marketing and Communications Plan 
o Paulson Daniels CFMC Awareness Campaign Update 

 Discussion: NPR Spots 
 Monthly Column 
 Impact Moments 

o Feel Good Fridays Update 
o Professional Advisor outreach 

 
• 20th Anniversary Preparations 

o Developing “Did You Know …” 
 

• Other Business / Open Issues 
 

• Confirm Next Meeting Date – May 6, 2016 
 

• Adjourn 
 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes of March 11, 2016 

Present: Susan Daniels, Diana Gregory, Greg Rainey (co-chair), Sarah Wadle, Thayer Talbott 
 
Absent:  Brian Abely (co-chair), James Gomes, Ralph Guardiano Wally Jones, and Cynthia Clegg 

Call to Order: 8:33 a.m. 

Minutes of January 22, 2016 were accepted on a motion by Ms. Daniels, seconded by Ms. Wadle. 

2016 Marketing Communications Plan 
• Ms. Talbott extended Ms. Clegg's regrets at not attending the meeting. CFMC's new segment 

Feel Good Friday on iCRV Radio airs live at 9 a.m. Every Friday. Staff is compiling the schedule 
which will be published on the website calendar. Reminders and announcements are published 
weekly on CFMC's Facebook page, and iCRV is also pushing the announcements to their 
audience and followers. 
 

• Ms. Talbott thanked Ms. Wadle for her help with the 5% video which has been uploaded to the 
website on the planned giving page. This will be shared in a future e-news edition; staff is 
working on how best to present the information and encourage readers to watch the video and 
share the information. The Committee was encouraged to share ideas of how best to position 
the video and promote its message. Links to the video will also be used in future e-news 
directed at professional advisors. 

 
• Ms. Daniels provided an update on the work Paulson Daniels is performing on behalf of CFMC. 

She provided a recap, explaining the general awareness campaign was launched in October 
2014. The campaign includes a monthly column in the Harbor News and Valley Courier. During 
2015 the columns focused primarily on grants awarded in the shoreline communities to raise 
awareness of how CFMC supports the community. During 2016 the columns are more focused 
on donors and donor advised funds, promoting how individual donors and groups of donors can 
work through CFMC to impact their community and fulfil their charitable passions. The 
Committee discussed how to reach out to the Cromwell Chronicle and River East paper to run a 
similar column which would highlight northern county impact.  

 
• Ms. Daniels explained that CFMC is currently running 60 second paid spots on iCRV Radio. 

Originally similar 15 and 30 second spots were going to run on NPR; however, these are going to 
be delayed until late 2016 and used to promote the 20th anniversary of CFMC. Ms. Clegg is the 
current "voice" on the iCRV spots; the intention is to ask others to also "voice" the spots 
throughout the year so that the community hears donors promoting the services of CFMC. 

 
• Ms. Wadle suggested developing "video" snippets that could be used on the website, on social 

media, and in other ways to promote how people work through CFMC. These would require 
taping and some editing as well as finding donors who would be comfortable being videotaped. 
Mr. Rainey asked Ms. Wadle to develop a long term strategy of how CFMC and the Committee 



could accomplish this using volunteers to do the taping and preparation. He asked the plan 
include estimated costs, suggested lengths for various outlets (Facebook, web, e-news), and 
strategic goals and focus of the taped segments to best highlight the work of CFMC and how 
donors can get involved. The Committee will discuss this at the next meeting. 

 
• Ms. Gregory suggested using the CFMC acronym as often as possible in communications and 

marketing materials to raise the visibility of the acronym and make a stronger connection to the 
Community Foundation name. This is particularly important because of the circle portion of the 
logo which can be used in a variety of ways across many media channels due to its small size. 

 
• Ms. Daniels passed out the most recent ads being used in Events Magazines and the 

newspapers. These begin with an action word such as Passion and Enrich. They are stand out 
well in print and will be the ad types used throughout 2016. These will also be uploaded to the 
website and used on the social media platforms during the year to continuing raising the 
visibility of the Community Foundation. 

 
• The professional advisors postcard is in the final stages of development. This is a hard copy 

postcard that will be mailed to all the professional advisors on file in the CFMC database. If 
committee members have a professional advisor connection they would like included in the 
mailing, please forward the name and mailing address to Ms. Talbott. Professional advisors are 
also going to be encouraged to subscribe to e-news specially crafted for use with their clients, 
explaining how they and their clients can work through CFMC.  

 
20th Anniversary Preparations 

• "Did you know..." Points and statements will be one of the ways CFMC celebrates its 20th 
anniversary. Staff is working on compiling a list of all the grants and funds with descriptions. 
These will be loaded to the Committee portal page and the Committee is asked to help develop 
the "Did you know ... " statements as we plan the broader visibility campaign to launch the 20th 
anniversary.  

 
The next Committee meeting was confirmed for May 6, 2016 at the Community Foundation. 
 
The meeting was adjourned at 9:33 a.m. 
 

Respectfully submitted, 

Thayer Talbott 



To: Marketing & Communications Committee 
From: Greg Rainey and Brian Abely, Co-Chairs 
Date: January 8, 2016 

 
Friday, January 22, 2016 

8:30 a.m. 
Community Foundation of Middlesex County 

Downstairs Conference Room 
 

Our Tentative Agenda includes: 

• Call To Order 
• Approval of Minutes of September 11, 2015 (Document A) 
• Board/Committee Portal Overview 
• 2015 Recap 
• 2016 Planning and Action Items 

o Review CFMC Planning/Work Calendar 
o 20th Anniversary Preparation 

o $20 for 20 years Unrestricted Fund Appeal 
o Telling the CFMC story – formats and platforms for best visibility 
o Developing a “Did you know …” list for social media and advertising 

• Other Business / Open Issues 
• Confirm Next Meeting Date  

2016 Meeting: 
 March 11, 2016 
 May 6, 2016 
 July 8, 2016 
 September 9, 2016 
 November 11, 2016 

• Adjourn 
 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes of January 22, 2016 

Present: Brian Abely, Co-Chair; Susan Daniels, Wally Jones [ex-officio], Greg Rainey, Co-Chair; 
Sara Wadle (via FaceTime), Cynthia Clegg, and Thayer Talbott 

Guests: Aidan Martinez, Kaitlin McDermott 
Absent:  James Gomes, Ralph Guardiano 

Call to Order: 8:33 a.m. 

Minutes of September 11, 2015 were accepted upon a motion by Cynthia Clegg, seconded by Brian 
Abely. 

Introductions: The Committee welcomed Kaitlin McDermott, a volunteer working with CFMC, and 
Aidan Martinez, a Wesleyan University student working on an internship with the Board of Directors. 

2015 Review:  

• Paulson Daniels was recognized for their outstanding work on behalf of the Community 
Foundation. The columns and ad campaigns have aided in raising the visibility of the CFMC in 
the community; many supporters and friends have commented on seeing the pieces in 
publication.  

• 15 Days of Giving campaign was a success; web traffic increased during November and 
December, with an increase of new visits up 24%. Nonprofits also helped spread the word 
through the giving campaign on social media, sharing each day with their followers. As part of 
the campaign, staff also established a twitter feed for the Community Foundation - @CFMC_CT. 

• Another success year for the Campaign for Bully-Free Communities thanks to the support of the 
Council of Business Partners and the great work of Paulson Daniels. The annual Bully-Free Rally 
saw a significant increase in the number of schools and students attending, including schools 
outside the Middlesex County area. First Tee hosted a program and the No Bully Zone program 
was provided to M&J Bus drivers. 

• iCRV Radio has been a tremendous partner of the Community Foundation. They broadcast live 
from the Bully-Free Rally, travel with the Campaign poster to the events they attend, and have 
welcomed Cynthia Clegg on air on numerous occasions to talk about Good People and Great 
Things in our region. 

• A big thank you to Sarah Wadle who has helped staff with social media and with the 5% percent 
video to promote legacy giving. The 5% video is now posted on CFMC website in the Planned 
Giving section. 
 
 
 



Outreach Updates and Action Items: 

• Metrics: Mr. Abely explained that the question of metrics arose at the December Board 
of Directors meeting – are there ways to track marketing numbers; are there quantifiable 
comparisons for marketing dollars spent vs new/increased donors and funds; and how does the 
Community Foundation determine value. Mr. Abely further explained that the Board discussion 
included the points that the Community Foundation/donor relationship is one of knowledge and 
time. While marketing helps raise the visibility of the Community Foundation in the community 
in general, the new donor or growth of a donor’s giving happens over time and through 
relationship building, and therefore direct correlation to marketing dollars spent is not 
definitive.  

o Some quarterly reports can be generated to monitor outreach, including the number of 
new donors, the number of hits to the website, the number of opens and clicks in e-
news and e-announcements, and the number of new funds and prospective funds. 

o While direct correlations between new donors and marketing dollars cannot necessarily 
be directly linked, these reports will help to determine where people are “seeing” the 
Community Foundation and how we are engaging with our region.  

• 2016 Plan and 20th Anniversary Preparation: 
o The Committee was reminded to mark their calendars for November 17, 2017 – the 

Community Foundation’s 20th Anniversary Celebration. Deborah Moore is chairing the 
committee overseeing the preparations for the event. Ms. Clegg explained that the 
concept for the celebration is “Grassroots of the Community.” For example, if everyone 
in Middlesex County – approximately 165,000 people -- gave just $20, then we could 
invest $3.3 million in our community to address issues, needs and support programs. 
The focus will be on how simple giving is and that everyone can participate, everyone 
can make a difference. The marketing track for 2016 will lead up to and into this 
concept.  

o Paulson Daniels is again working with CFMC on the marketing, and the focus this year 
for the ads and columns will be on impact – using action words and examples of how 
donors are making an impact in our region. CFMC will also continue with the ads in 
Events Magazine and the work on the Bully-Free Campaign. 

o New outreach opportunities include a specific campaign for Professional Advisors. 
Paulson Daniels is working on a postcard mailing which will encourage area professional 
advisors to sign up for e-announcements and information as well as consider CFMC 
when working with their clients. The goal is to provide a continued dedicated e-mailing 
to this group, and to continue with the one-on-one meetings with Ms. Clegg. 

o iCRV Radio is partnering with CFMC on a weekly radio spot –“Feel Good Friday.” This will 
be each week at 9 a.m. and will provide CFMC the opportunity to highlight donors, 
grants, issues and the work of the Community Foundation.  

• Next Steps: 
o The Committee discussed the development of a “Did you know …” list that can be used 

to highlight CFMC and lead into the 20th anniversary. The “Did you know…” list should 



tie into the towns and provide opportunities to directly show impact during the 
Community Foundation’s history. Staff will provide a list of grants over the years to 
develop the “Did you know … “ list.  

o A suggestion was to do something similar to another Foundation’s celebration – working 
with the Town Manager/First Selectman of each town, have a gathering at which a 
specific nonprofit working in that town is awarded a small grant at the get together. This 
would provide an opportunity to bring the Community Foundation to the 15 towns and 
engage current and new donors in learning more as well as making an impact during the 
event. 

o The Powerball e-blast was met with positive remarks, stating that it was relevant, fun 
and tied to pop culture. Similar ideas for short e-mails would help to introduce the 
Community Foundation and be a lighthearted way to have people think about giving. 
The Committee was asked to consider what other opportunities CFMC might take 
advantage of for this type of outreach. 

The next meeting of the Marketing & Communications Committee is March 11, 2016. 

There being no further business, the meeting was adjourned at 9:40 a.m. 

Respectfully submitted, 

Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, September 11, 2015 
8:30 a.m. 

Community Foundation of Middlesex County 
 

Committee: Greg Rainey, Co-Chairman; Brian Abely, Co-Chairman; Jennifer Alexander, Susan Daniels, 
Anita Ford Saunders, James Gomes, Ralph Guardiano, Deb Moore, Sarah Wadle, Wally Jones [ex-officio], 
Cynthia Clegg, and Thayer Talbott 

 

• Call To Order 
 

• Approval of Minutes of July 10, 2015 (Document A) 
 

• Outreach Updates and Action Items 
o 5% Video 
o One-Page “How Does a Community Foundation” collateral piece 
o Campaign for Bully-Free Communities October events and Rally 
o 15 Days of Giving Initiative (based on the Rhode Island Foundation 12 Days of Giving 

Initiative, Document B) 
 

• Other Business / Open Issues 
 

• Confirm Next Meeting Date – Friday, November 13, 2015 at CFMC 
 

• Adjourn 
 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes of September 11, 2015 

Present: Brian Abely, Co-Chair; Susan Daniels, Wally Jones [ex-officio], Greg Rainey, Co-Chair; 
Sara Wadle, Doretta Andonucci, Cynthia Clegg, and Thayer Talbott 

Absent:  James Gomes, Anita Ford Saunders, Ralph Guardiano 

Call to Order: 8:38 a.m. 

Minutes of July 10, 2015 were accepted upon a motion by Susan Daniels, seconded by Wally Jones. 

Introductions: Doretta Andonucci, Communications Coordinator, was introduced to the Committee. 

Honorary Recognition Award: The Committee reviewed the design for the Local Leaders Local Legends 
logo which will be used as part of the physical award presented to the individuals selected for the 
honorary award recognition. At this time, the Award subcommittee is considering having the logo 
developed into a medallion-type award that could be mounted and displayed in a shadow box.  

Outreach Updates and Action Items: 

• 5 Video: The Committee viewed the 5% video, highlighting setting 5% of one’s estate 
aside as a legacy gift. The Committee discussed ways to best use the video idea, particularly with 
professional advisors for their clients. The Committee suggested incorporating it into a broader 
presentation about the Community Foundation that could be used with professional advisors, 
either in one-on-one meetings or in small group meetings. The video will be loaded on the CFMC 
website in the professional advisors section, the legacy section, and in the general ways to give 
section to reach the broadest audience possible. The Committee suggested shortening the video 
and jazzing it up a little to better catch a viewer’s attention and hold it. Ms. Wadle offered to 
help with this and will work on a revised version.  

• One page “How …” icon handout: A revised version of the single page “How Does the 
Community Foundation Work?” was shared. Staff stated a second, similar one-pager is being 
developed, but that this one is ready to be distributed. The Committee discussed ways to use 
the one pager, particularly at events and friendraisers as it helps to open a conversation. The 
one-pager will be on the inside front cover of the annual report and will be made into a poster 
that can be displayed at events as well as part of the CFMC information packets left with 
individuals and professional advisors. 

• Business to Business Expo: CFMC will have a booth at the Expo and members of the 
Committee are invited to join staff there during the day. CFMC has never participated in the 
expo and this will be an opportunity to meet with individuals and businesses who may not 
otherwise know of CFMC. 

• Bully-Free Rally: The annual Campaign for Bully-Free Communities Rally is set for 
October 21. Committee members are encouraged to attend; the activities are fun and the kids 



have a great time. Ms. Wadle commended that she attended last year and it was great fun and 
very uplifting. The PSAs which were developed last year were once again distributed; these can 
be seen on the bullyfree.middlesexcountycf.org website. Paulson Daniels and staff are working 
on the pre-rally press; Paulson Daniels is coordinating radio interviews for Council of Business 
Partner members and Cynthia Clegg. This will be the first year schools are presented with a 
“Spotlight Award,” which recognizes schools that have instituted strong positive environment 
programs. Reminders and announcements will be in the press and on the Campaign’s Facebook 
page; the Committee is encouraged to help share the information. 

• 15 Days of Giving: The Committee reviewed the outline for the 15 Days of Giving campaign 
which will launch in November. Suggestions for clarifying the tie-in with 15 towns were 
discussed to help viewers understand the name of the campaign and to remind everyone of the 
geographic connection to the Community Foundation. The Committee suggested investing in 
some Facebook advertisements during the campaign to help promote the campaign and push 
newer viewers to the website. The Committee was asked to help spread the word during the 
campaign by sharing the initial e-blast announcement and sharing the daily social media posts 
on Facebook. Staff is preparing a twitter account for CFMC as well to launch with the campaign 
and incorporate that social media platform as well. 

The next meeting of the Marketing & Communications Committee is November 13, 2015. 

There being no further business, the meeting was adjourned at 10:11 a.m. 

Respectfully submitted, 

Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, July 10, 2015 
8:30 a.m. 

The Clark Group Conference Room, Essex 
 

Committee: Greg Rainey, Co-Chairman; Brian Abely, Co-Chairman; Jennifer Alexander, Susan Daniels, 
Anita Ford Saunders, James Gomes, Ralph Guardiano, Deb Moore, Sarah Wadle, Wally Jones [ex-officio], 
Cynthia Clegg, and Thayer Talbott 

 

• Call To Order 
 

• Approval of Minutes of May 8, 2015 (Document A) 
 

• CFMC “Honors and Recognition Program” (Document B) 
o Identifying a name for the program 

 
• Review of CFMC Luncheon Topics (Document C) 

o Developing a marketing plan based on feedback, topics, and issues 
 

• Other Business / Open Issues 
 

• Confirm Next Meeting Date – Friday, September 18, 2015 at CFMC 
 

• Adjourn 
 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes of July 10, 2015 

Present: Brian Abely, Co-Chair; Susan Daniels, James Gomes, Wally Jones [ex-officio],  
Greg Rainey, Co-Chair; Sara Wadle, Cynthia Clegg, and Thayer Talbott 

Absent:  Anita Ford Saunders, Ralph Guardiano 

Guest:  Nancy Fischbach 

Call to Order: 8:35 a.m. 

Community Foundation “Honors and Recognition” Program: Nancy Fischbach explained the 
Community Foundation has not had a specific program to recognize volunteers and donors. The 
Governance Committee, at the direction of the Board of Directors, have developed a program through 
which individuals and businesses can be recognized for their service to the Community Foundation and 
the community at large. Fischbach explained that the launch of the program will be two-fold. The public 
launch of the program will be at the 20th anniversary celebration of the Community Foundation. In the 
interim, a “soft launch” will take place this fall, recognizing volunteers for their years of service and 
considering nominations for certain awards. Fischbach explained that though there are several awards 
that can be given, other than the years of service award, no award must be made each year. 
Nominations will be made internally, rather than from the public, and only those awards with an 
honoree would be made each year. Fischbach also explained that the subcommittee of the Governance 
Committee developing the criteria and procedure agreed the program should be flexible so that as years 
pass, it can be adapted to fit the growth of the Community Foundation. 

 Fischbach further explained that the program as presented to the Marketing & Communications 
Committee for review is an “umbrella” program, incorporating those honoree types now under 
consideration. Clegg explained that the program will serve as a “touch point” with donors and 
volunteers, building on established relationships and raising the visibility of the Community Foundation 
and the individuals and businesses working with and through the Community Foundation to impact the 
community. One award was established at the 15th anniversary, the Herb and Sherry Clark Philanthropy 
Award, and it was awarded to the Clarks for their dedication and service to the community. However, 
the award has not been presented since, but it is the launching point for the overall program. 

The Governance subcommittee is looking to the Marketing & Communications Committee for assistance 
with the overarching program name, the names of the specific awards, and ways to visually brand the 
awards to build visibility. The Committee reviewed the specific award criteria and agreed that the 
designation names appeared appropriate for the different awards. The Committee agreed that leaving 
them as “unnamed” awards at the moment could provide a future opportunity to recognize a significant 
commitment to the community by an individual or business, as was done with the Clark award. The 
Committee discussed specific names for the program as well as a brand and decided upon “Local 



Leaders Local Legends” to play on the Live Local Give Local theme. This brand will include this name with 
the CFMC circle. The Committee suggested developing a page on the website where honorees can be 
listed and recognized as part of the marketing process. Talbott will develop a draft brand identity and 
forward it to Fischbach and Rainey for comment. The Governance subcommittee plans to present the 
final program concept and brand to the Board of Directors in August. 

CFMC Donor Luncheon Feedback and Marketing Road Map: The Committee discussed the 
suggestions and comments collected from the on-going donor luncheons. Central themes arose 
throughout all of the luncheons including continued efforts to raise the visibility of the Community 
Foundation, increased communications opportunities, increased opportunities to educate the 
community about what the Community Foundation is, what it offers donors, and how it helps the 
community. The Committee suggested an immediate focal point for donor education could be how to 
set up a fund since many of the comments from the lunch seemed to center on this topic. The 
Community Foundation has already begun work in this area, and the Community Foundation agreed 
that this is an opportunity to describe the many and varied ways individuals have established funds to 
impact the community. This donor education can become a focus point for meeting with groups and 
developing further communications pieces, like the donor advised fund stories currently under 
construction by Paulson Daniels. The Committee suggested creating a list of volunteers who would be 
willing to help man booths and tables at the various farmers markets next summer; they could be an 
“ambassador” corps, volunteers trained on specific talking points who would be willing to share 
information and partner with a CFMC staff member to answer questions. The Community Foundation 
would not have to attend all of them all summer, but if a schedule were developed that ensured a touch 
point in each community, volunteers could be recruited from those towns for a single market 
appearance. The Community Foundation could advertise when it would appear at each market, too, 
encouraging supporters to stop by and bring friends. A nonprofit serving that town that had received a 
grant could also be asked to participate, help tell the impact story. The Committee suggested creating a 
series of flags or banners with the tag line “If it matters to you, it matters to us” with impact photos to 
catch people’s attention and launch a conversation with individuals stopping by the table. 

Community Foundation updates: 

• Doretta Andonucci has joined the CFMC as the Communications Coordinator. She will attend the 
next meeting to meet the committee. Andonucci will be responsible for managing the 
communications and outreach efforts as well as working with Talbott on the website and the 
development of education and information materials. 

• A Squared Studios is working on the website upgrades including updating the website to be 
more mobile friendly and building a board/committee portal. The portal will be password 
specific for each board and committee member will provide a central place to upload meeting 
materials and other documents for board and committee members to access easily. The website 
upgrades should be complete by late September. 

The next meeting of the Marketing & Communications Committee is September 11, 2015. 



There being no further business, the meeting was adjourned at 10:00 a.m. 

Respectfully submitted, 

Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, May 8, 2015 
8:30 a.m. 

Ground Floor Conference Room, CFMC, Middletown 
 

Committee: Greg Rainey, Co-Chairman; Brian Abely, Co-Chairman; Jennifer Alexander, Susan Daniels, 
Anita Ford Saunders, James Gomes, Ralph Guardiano, Deb Moore, Sarah Wadle, Wally Jones [ex-officio], 
Cynthia Clegg, and Thayer Talbott 

 

• Call To Order 
 

• Approval of Minutes of March 13, 2015 
 

• Guest Presentation: David Williams, iCRV Radio 
 

• Discussion – Comments from the CFMC luncheons 
 

• Other Business / Open Issues 
 

• Confirm Next Meeting Date 
 

• Adjourn 
 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes, May 8, 2015 

Present: Susan Daniels, Greg Rainey (co-chair), Sarah Wadle, Cynthia Clegg, Thayer Talbott 

Absent:  Brian Abely (co-chair), Anita Ford Saunders, James Gomes, Ralph Guardiano, Wally Jones 
(ex-officio) 

Guest:  David Williams, iCRV Radio 

Call to Order: The meeting was called to order at 8:35 a.m. 

Minutes: The minutes of March 13, 2015, were unanimously approved on a motion by Daniels 
with a second by Clegg. 

David Williams, iCRV Radio: Clegg introduced David Williams of iCRV Radio, a new, web-based, 
streaming radio station serving the 19 towns of the coastal river valley (Cromwell to Old Saybrook, 
Madison to East Lyme). The station is based in Chester and launches on Friday, May 15 at 8 a.m. The 
focus will be information and news about the area. Williams explained their goal is to serve businesses, 
towns, and nonprofits with the focus on storytelling and conversation. iCRV is a web portal with event 
listings, excursions, news, and interests. They are in the process of developing apps for the different 
mobile carriers.  

Clegg and Williams have been working on a “Feel Good Fridays” segment which will highlight the 
nonprofits working in our communities. Clegg will be on air next Friday to celebrate their launch and will 
also appear the following Friday with Terri DiPietro of Middlesex Hospital to discuss mental health and 
wellness issues. This feature is intended to provide a deeper exploration of the issues in our 
communities and the programs and services offered. There will also be special advertising blocks 
available for these and other programming available to nonprofits. 

Other Business:  

• Friend raiser at Marley’s, July 1: a donor is underwriting a special friend raiser on July 1 at 
Marley’s in Essex. The donor is compiling a guest list of approximately 60 people, many know 
the Community Foundation in some capacity while others will be new introductions. Guests will 
have an opportunity to submit the name of their favorite nonprofit and a drawing will be held 
for a grant. 

• Donor Luncheons: these are the most successful events CFMC can do. People leave energized 
about the Community Foundation and the community. Attendees have been a good mix of 
donors at all levels, nonprofit partners, and fund holders. The small table setting has provided a 
focus-group atmosphere and elicited a good road map for CFMC. Some of the topics that rose to 
the top of the discussions included the issue of drugs in our communities and what is being done 



to address it; the need to continue promoting the inclusive nature of CFMC (no donation or fund 
is too small to make a difference); and make better information connections with individuals of 
how their lives have been impacted by CFMC funding.  

• The Committee discussed how to best communicate the impact grant funding can have across 
many communities. “Building Community” was a concept discussed with a promotion through 
the libraries. Possibly create a grant for the libraries to tie donors to grant recipients, promote 
using the “Rainbow Fish” book idea. The Committee suggested incorporating this idea into an 
event at Kid City as well, a way to introduce families to CFMC and encourage children to 
consider a program or issue to address through grant making. 

• Paulson Daniels continues to place advertisements in the Events magazines and the Hartford 
Courant. The monthly column in the shoreline paper is attracting attention and CFMC has 
received some good feedback about it. The Committee thanked Daniels for the great work she 
and her partner are doing to increase the visibility of the CFMC. 

Action Item: Staff will forward the luncheon notes of the last two years. The Committee is asked to 
review the discussions and begin building a road map – what are we hearing from our constituents and 
how can we turn that into a marketing plan. This will be an agenda item at the next meeting. 

Adjournment: There being no further business, the meeting was adjourned at 10:01 a.m. The next 
meeting will be May 8, 2015 at a venue on the shoreline. 

 

Respectfully submitted, 

Thayer Talbott 

 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, March 13, 2015 
8:30 a.m. 

Ground Floor Conference Room, CFMC, Middletown 
 

Committee: Greg Rainey, Co-Chairman; Brian Abely, Co-Chairman; Jennifer Alexander, Susan Daniels, 
Anita Ford Saunders, James Gomes, Ralph Guardiano, Deb Moore, Sarah Wadle, Wally Jones [ex-officio], 
Cynthia Clegg, and Thayer Talbott 

 

• Call To Order 
 

• Approval of Minutes of January 16, 2015 
 

• 2015 Marketing and Communications 
o Newsletter and Annual Report Updates 
o Paulson Daniels CFMC Awareness Campaign Update 

 Advertisements 
 Monthly Column 

o 2015 CFMC Matrix – upcoming events 
 

• Discussion – Additional opportunities for CFMC visibility 
o Family Fun Night for the 365 Fund 

 
• Other Business / Open Issues 

 
• Confirm Next Meeting Date 

 
• Adjourn 

 

If for any reason you cannot attend this meeting, please contact Thayer at 860-347-0025 
or Thayer@MiddlesexCountyCF.org. Thank you. 

mailto:Thayer@MiddlesexCountyCF.org


Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes, March 13, 2015 

Present: Brian Abely (co-chair), Susan Daniels, Wally Jones (ex-officio), Sarah Wadle (via 
FaceTime), Cynthia Clegg, Thayer Talbott 

Absent:  Anita Ford Saunders, James Gomes, Ralph Guardiano, Greg Rainey (co-chair), 

 

Call to Order: The meeting was called to order at 8:33 a.m. 

Minutes: The minutes of January 16, 2015, were unanimously approved on a motion by Daniels 
with a second by Abely. 

CFMC Annual Event: Clegg explained the annual CFMC fundraiser, a cruise on the Becky Thatcher 
followed by a performance at Goodspeed Opera, has been moved from September to June 19 due to a 
change in Goodspeed’s production schedule. The production for the event will now be “Guys & Dolls.” 
Staff is developing the invitation with a local designer, and the Development and Events Committees are 
working on sponsorships and auctions items. The Committees are reaching out to other Committees 
within the Foundation for assistance since the time frame for preparing has been shortened by 
approximately three months. Staff will be working on an outline of all needs for the events and will 
reach out to various Committees for assistance. If any Committee member is interested in attending, 
they are encouraged to reserve their seats early; the boat holds 150 people, and the event was sold out 
last year. 

Newsletter and Annual Report: The newsletter is in development and will be sent for layout and design. 
Preparations have begun for the annual report, and the Committee is asked to review last year’s report 
and provide any suggestions to enhancing the product.  

• Ms. Wadle suggested enlarging the font size or choosing a different font style to improve 
readability. She also suggested exploring possible software options to create a more interactive 
online version which could include web links and other information, encouraging online readers 
to explore the website and learn more about the Community Foundation.  

• Ms. Clegg explained the Community Foundation of Eastern Connecticut’s report arrived 
recently, and they have done a very good job explaining the different fund types. Staff is 
reviewing the document to determine how to better position the many ways individuals and 
businesses can work with the Community Foundation.  

• The Committee agreed that the emphasis needs to be on unrestricted endowed funds to 
support the broadest grant making opportunities within CFMC. 

• The grants listings should be reviewed to better express the many ways people participate 
through funds as well as tie grants into the grants process to help explain how that process 



works. This will help take the mystery out of the grant making process, both for nonprofits and 
potential donors. 

Paulson Daniels General Awareness Campaign Update: Ms. Daniels shared the current campaign 
schedule. 

• The monthly column is underway and the advertisements in the shore publishing newspapers, 
Events magazines, and the Hartford Courant are on schedule. She explained that as these 
appear in hard copy media, it is difficult to determine if they are having an impact on visibility of 
the Community Foundation; however, many people have commented that they have seen the 
advertisements. 

• Shore Publishing is a media sponsor for the year and is offering a discount on the cost of the 
advertising as well as publishing a monthly column. 

• The article “Going Beyond the Grant” has been sent to Ink Magazine, Hartford Courant, CT 
Magazine, Middletown Press, and NPR. Discussions are also underway with the Hartford 
Courant and NPR for a feature story. 

• Sarah Cody is very interested in the story as well as the story of the Colter Abely Achievement 
Fund and will be featuring this in “The Mommy Minute” as well as on Fox in June as a feature of 
Leave a Legacy month. 

• Mr. Abely suggested asking nonprofit organizations receiving grants early in the Community 
Foundation’s grant making life if they have constituents or past participants who were impacted 
by a grant and would be willing to share their story. This could be a “Real People, Real 
Philanthropy” feature that could be a spring board for the twentieth anniversary planning and 
celebration. These stories would help draft the 20 year history. Ms. Daniels suggested a simple 
electronic survey explaining the Community Foundation is preparing for its 20th anniversary and 
seeking stories and quotes. Ms. Wadle suggested creating an interactive timeline that could be 
launched on the website as part of the celebration. Key moments could be used as Facebook 
and other social media postings, drawing more people to the Community Foundation.  

• The Committee agreed that a timeline should be constructed now with different ways to get 
the information and to create the vehicles for highlighting the history with the launch of the 
20th anniversary. 

2015 Outreach Projects and Ideas:  

• Host a “Family Fun Night” at Kid City Museum. Jen Alexander has offered to host an evening for 
a fund or funds, or specific donors as a way to increase the visibility. This would be an 
opportunity to encourage families who know the Community Foundation to invite friends to join 
them for some fun and to learn more about CFMC. Identify some programs that would resonate 
with kids and encourage them to “vote” on a program for a grant.  

• Ms. Daniels was very taken with the story of the “Rainbow Fish” that a family used to explain 
giving to their children. She suggested maybe partnering with libraries in Middlesex County for 



“Rainbow Fish” family nights – use the same idea, identifying some programs that kids would 
like to support and create a method to have them “vote” for a grant to one program. 

Other Business/Open Issues: Staff will outline the action items and ideas generated during the meeting, 
especially as many ideas relate to beginning stories, videos, and history research now in preparation for 
the 20th anniversary celebration. 

Adjournment: There being no further business, the meeting was adjourned at 9:56 a.m. The next 
meeting will be May 8, 2015. 

 

Respectfully submitted, 

Thayer Talbott 

 



Community Foundation of Middlesex County 
Marketing & Communications Committee 

 
Tentative Agenda 

Friday, January 16, 2015 
8:30 a.m. 

Ground Floor Conference Room, CFMC, Middletown 
 

Committee: Greg Rainey, Co-Chairman; Brian Abely, Co-Chairman; Jennifer Alexander, Karen 
D’Agostino, Susan Daniels, Anita Ford Saunders, James Gomes, Ralph Guardiano, Deb Moore, Sarah 
Wadle, Wally Jones [ex-officio], Cynthia Clegg, and Thayer Talbott 

 

• Call To Order 
 

• Approval of Minutes of October 17, 2014 
 

• 2015 Marketing and Communications 
o Target Onstar web advertising update 
o Paulson Daniels CFMC Awareness Campaign Update 
o 2015 CFMC Matrix – upcoming events 

 
• Other Business / Open Issues 

 
• Confirm Next Meeting Date 

 
• Adjourn 

 

 

Upcoming Events and Workshops: 

Pough Interiors / 365 Fund – Live Local Love Local Give Local reception, Jan. 22 at 5:30 p.m. at Pough 
Interiors, 1 Main Street, Essex 

Shoreline Mental Wellness Forum, Jan. 29, 5:30 p.m., Westbrook High School 

Sari A. Rosenbaum Fund for Women & Girls at the Ivoryton Playhouse – Motherhood Outloud – February 
21, 7:30 p.m., Ivoryton Playhouse 

Leave A Legacy Panel, February 26, 5:30 p.m., Congregation Beth Shalom Rodfe Zedek, 55 East King's 
Highway, Chester 



Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes, January 16, 2015 

Present: Brian Abely (co-chair), Greg Rainey (co-chair), Susan Daniels, Sarah Wadle, Cynthia 
Clegg, Thayer Talbott 

Absent:  Jen Alexander, Anita Ford Saunders, James Gomes, Ralph Guardiano, Deb Moore 

 

Call to Order: The meeting was called to order at 8:40 a.m. 

Minutes: The minutes of October 17, 2014 were unanimously approved on a motion by Clegg 
with a second by Abely. 

Target OnStar Online Advertising: Talbott provided a recap of the Target OnStar web advertising which 
occurred between November 15 and December 31, 2014. The total number of impressions were 
346,075 and the total click throughs were 135. Of the highest click-through rates for Middlesex County 
towns, the top four were Middletown, East Hampton, Clinton and Chester. The next step will be to 
schedule a meeting with Bill to discuss how this relates to industry standards and consider future 
opportunities. The total in-kind cost was $$2,768.60 which is a great benefit to the Community 
Foundation and the efforts to broaden the visibility. 

Development Committee Review of Last Three Years of Annual Appeal Giving: Clegg provided and 
update about discussions at the Development Committee regarding the growth in Annual Appeal giving 
over the last three years. In 2012 the total gifts were $16,500 with half designated for operations; in 
2013 approximately $36,000 was received with $15,000 designated for operations; and in 2014 $48,000 
was received with $16,000 designated for operations. The Development Committee attributes the 
growth in gifts to the Marketing & Communications Committe's efforts to raise the visibility of the 
Community Foundation. Everyone agreed this is a sign that the economy is better; information about 
the mission and impact of the Community Foundation resonates with more donors; outreach initiatives 
like the donor luncheons and Clegg's and Jones' meetings with professional advisors are working; and 
the new design of the annual report is appealing. 

Paulson Daniels General Awareness Campaign: Paulson Daniels continues working on a general 
awareness campaign featuring some donors and nonprofits. Advertisements featuring nonprofits have 
been developed and will be appearing in Events magazines. Copies were shared with the Committee. 
Advertisements will also be placed in the Hartford Courant. Other media outlets are being considered. 
Paulson Daniels is also discussing a monthly column to be featured in the shoreline newspaper. Two 
feature stories are in development, one is a general feature about the work of the Community 
Foundation and the other will feature a donor who works through the Community Foundation with a 



donor advised fund. Paulson Daniels is also continuing their work on the Bully-Free Communities 
Campaign as well.  

2015 Outreach Projects and Ideas:  

• Clegg explained a new e-news will be implemented during 2015 called "Round of Applause." 
These will highlight the work of collaborations and partnerships among nonprofits and 
communities. The point is to bring attention to the great work of collaborations, the ability to 
bring many together to address issues affecting our community as a whole. The first in this 
series will be about the shoreline mental health forum coordinated by Giless Community 
Services. The e-news will applaud all of the partners involved in bringing it to fruition and will 
encourage people to support the Mental Wellness Fund for future projects and needs.  

• 15-15-15: this will be a 15 towns-15 stories plan to highlight the grant impact in each of the 
towns. The idea came from the Hartford Courant story shared with the Committee. 

• 15 Days of Giving: this is based on an idea from the Rhode Island Foundation. Talbott shared an 
information packet from the Rhode Island Foundation's website. The idea is to highlight funds at 
the Community Foundation, issues and services serving Middlesex County, and grass roots 
efforts to support and promote the community as a whole. RI Foundation incorporated a real 
sense of community in their project, with a different topic or issue made available daily during 
the effort. Staff is considering this for the fall, possibly leading up to Thanksgiving.  

• Other comments for communications in 2015: Wadle suggested including more calls to action in 
e-news issues, make direct ties back to funds at CFMC and encourage more donors and 
involvement. The calls to action do not need to be overt, possibly just including subtle links to 
funds or other sections of the website to drive more traffic to the website without turning 
donors off. Family foundations that support NPR have the option of donating their "this program 
made possible ..." to other nonprofit organizations; would be of interest to determine if any in 
our area would consider giving their spots to CFMC or sharing them. 

Adjournment: There being no further business, the meeting was adjourned at 9:44 a.m. The next 
meeting will be March 13, 2015. 

 

Respectfully submitted, 

Thayer Talbott 

 



Community Foundation of Middlesex County 
Marketing & Communications Committee  

 
Tentative Agenda 

 
Friday, October 17, 2014 

8:30 a.m.  
Ground Floor Conference Room, CFMC, Middletown 

 
 
Committee: Greg Rainey, Chair; Brian Abely, Jennifer Alexander, Karen D’Agostino, 
Susan Daniels, Anita Ford Saunders, James Gomes, Ralph Guardiano, Sarah Wadle, John 
Biddiscombe [ex-officio], Cynthia Clegg, and Thayer Talbott 
 
 

• Call to Order        Greg Rainey 

• Approval of the Minutes of July 18, 2014 

• 2015 marketing and communications planning calendar 

o Identify specific action items and target dates 

• Other Business / Open Issues 

• Confirm Next Meeting Date – Review 2015 meeting dates 

• Adjourn 

 



Community Foundation of Middlesex County 

Marketing & Communications Committee 

Minutes, October 17, 2014 

Present: Brian Abely, John Biddiscombe, Karen D’Agostino, James Gomes, Sarah Wadle, Cynthia 
Clegg, Thayer Talbott 

Absent:  Jen Alexander, Susan Daniels, Anita Ford Saunders, Ralph Guardiano, Greg Rainey 

 

Call to Order: The meeting was called to order at 8:50 a.m. Chairman Rainey was unable to attend, 
and Brian Abely was acting chair. 

Minutes: The minutes of July 18, 2014 were unanimously approved on a motion by Biddiscombe 
with a second by Clegg. 

2015 Marketing and Communications Calendar: Clegg provided an update of a meeting of 
Development Committee representatives with Chairman Rainey to identify ways the two committees 
can work together to increase brand awareness of the Community Foundation in 2015. Working with 
Paulson Daniels and other consultants, CFMC will work to create a steady communications stream to 
inform and educate the region about CFMC. Abely explained the goal will be to ensure a local focus 
through local papers and local e-news. Some items will be tied to themes, monthly celebrations (such as 
women’s history month, bully prevention, etc). The goal is to emphasize that “every $1 makes a 
difference.” 

Paulson Daniels is working on a general awareness campaign featuring some donors and 
nonprofits. Communications will include featuring family philanthropy, professional advisors, and large 
and small donations. Paulson Daniels will focus on creating feature stories, placing advertisements in 
paper press such as the Shoreline Times and Middletown Press, and feature items that can be 
incorporated on the website and electronic CFMC news. The initial launch will focus on family 
philanthropy and donor advised funds. A family has agreed to be interviewed and act as the initial 
“spokes-family” for the launch of the awareness campaign. Clegg will continue meeting with 
professional advisors; CFMC has a strong database of professional advisors but if committee members 
know of a professional advisor Clegg should meet, please forward the contact information. Paulson 
Daniels is creating the work plan and calendar; this will be shared with the Committee when completed. 

Staff continues to work on the overall work matrix for CFMC which provides information about 
the work of the committees, the board, and events and gatherings. A revised version will be reviewed at 
the first meeting of 2015.  

CFMC will continue the donor luncheons and friend raisers during 2015. These were very 
successful and brought new and renewed donors to the CFMC during 2014.  



 Gomes suggested TargetOnstar, an online advertising group which uses opportunities to feature 
nonprofits through unused advertising impressions. Gomes will coordinate a meeting with staff and 
TargetOnstar to determine possibilities of driving regional web traffic to the CFMC website. 

Adjournment: There being no further business, the meeting was adjourned at 9:51 a.m. The next 
meeting will be January 16, 2015. Meeting dates for 2015 will be e-mailed to the Committee when the 
2015 meeting calendar is finalized. 

 



Community Foundation of Middlesex County 
Marketing & Communications Committee  

 
Tentative Agenda 

 
Friday, July 18, 2014 

8:30 a.m.  
Ground Floor Conference Room, CFMC, Middletown 

 
 
Committee: Greg Rainey, Chair; Brian Abely, Jennifer Alexander, Karen D’Agostino, 
Susan Daniels, Anita Ford Saunders, James Gomes, Ralph Guardiano, Sarah Wadle, John 
Biddiscombe [ex-officio], Cynthia Clegg, and Thayer Talbott 
 
 

• Call to Order        Greg Rainey 

• Approval of the Minutes of May 16, 2014 

• Guest: Cathy Duncan, Middlesex Chamber of Commerce 

• CFMC Strategic Plan (Approved by the Board of Directors, April 29, 2014) 

o Review : Key Elements 

o Elements specific to Marketing/Communications 

• Other Business / Open Issues 

• Confirm Next Meeting Date – September 19, 2014 at CFMC 

• Adjourn 

 



Community Foundation of Middlesex County 
Marketing/Communications Committee 

 
Minutes of July 18, 2014, meeting 
 
Present: Greg Rainey, Chair; Brian Abely, Karen D’Agostino, Susan Daniels, Sarah Wadle, 
Cynthia Clegg, Thayer Talbott 
 
Guest:  Cathy Duncan, Middlesex County Chamber of Commerce 
 
Absent:  Jen Alexander, John Biddiscombe [ex-officio], Anita Ford Saunders, James 
Gomes, Ralph Guardiano 
 
The meeting was called to order at 8:31 a.m. Ms. Clegg offered regards and apologies from 
those members unable to attend due to conflicts.  
 
Approval of the Minutes: Minutes of May 16, 2014 were accepted on a motion by Ms. 
Daniels, seconded by Ms. D’Agostino. 
 
Chamber of Commerce Presentation 
Ms. Duncan explained the Chamber has an enhanced website now which offers local businesses 
opportunities to purchase advertising space in specific placements on their site. She presented 
the various advertising opportunities available on the Chamber of Commerce’s website. She 
discussed the different options with the committee and explained how these options might help 
to bring the Community Foundation more visibility and drive more traffic to CFMC’s website. 
 
The Community discussed the merits of the different advertising packages available and how 
best to utilize such an advertising opportunity to the best visibility and SEO results for the 
Community Foundation. 
 
Ms. Clegg explained the Community Foundation is exploring a number of avenues to direct more 
web traffic to the Community Foundation’s website and partnering with the Chamber will assist 
in drawing more attention to the work of CFMC in the business networks. This opportunity also 
strengthens the partnership with the Chamber which CFMC highly values. 
 
The Committee agreed to explore the packages on offer and determine the best value for the 
Community Foundation. The Committee also suggested asking for 18 months rather than 12 
months on the initial contract because this is a new endeavor for the Chamber and they are 
building attention for their enhanced website. 
 
Other Business/Open Issues 
Due to the length of the meeting, the Committee agreed to table until the next meeting long-
term planning and action discussions on marketing CFMC, the review of the Strategic Plan as it 
applies to the work of the Marketing/Communications Committee, and how to best move 
forward and partner with the Development Committee. 

 
The next meeting is scheduled for Friday, September 19, 2014 at 8:30 a.m. at the Community 
Foundation. 



 
The meeting was adjourned at 9:15 a.m. 
 
Respectfully Submitted by 
Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee  

 
Tentative Agenda 

 
Friday, May 16, 2014 

8:30 a.m.  
at Guilford Savings Bank branch in Old Saybrook 

(840 Boston Post Road) 
 
 
Committee: Greg Rainey, Chair; Brian Abely, Jennifer Alexander, Karen D’Agostino, 
Susan Daniels, Anita Ford Saunders, James Gomes, Ralph Guardiano, Sarah Wadle, John 
Biddiscombe [ex-officio], Cynthia Clegg, and Thayer Talbott 
 
 

• Call to Order        Greg Rainey 

• Approval of the Minutes of March 28, 2014 

• Outreach Program(s) Updates 

o Parties with a Purpose – May 22, 2014 “Turf Wars” 

o May Donor Lunch, Local Outreach (East Hampton, Deep River) 

• CFMC Strategic Plan (Approved by the Board of Directors, April 29, 2014) 

o Review : Key Elements 

o Elements specific to Marketing/Communications 

• Development Committee collaboration/assistance 

o Development Committee update  Deb Moore, Chair, Dev. Cmte 

o Development Committee communications/collateral needs 

• Other Business / Open Issues 

o Interviews: donor/nonprofit assignments and interview template 

o Party with a Purpose – potential speakers 

• Confirm Next Meeting Date – July 18, 2014 at CFMC 

• Adjourn 

 



Community Foundation of Middlesex County 
Marketing/Communications Committee 

 
Minutes of May 16, 2014, meeting held at Guilford Savings Bank, Old Saybrook 
 
Present: Greg Rainey, Chair; Brian Abely, Susan Daniels, Sarah Wadle, Cynthia Clegg, 
Thayer Talbott 
 
Guest:  Deborah Moore, Development Committee Chair 
 
Absent:  Jen Alexander, John Biddiscombe [ex-officio], Karen D’Agostino, Anita Ford 
Saunders, James Gomes, Ralph Guardiano 
 
The meeting was called to order at 8:31 a.m. Ms. Clegg offered regards and apologies from 
those members unable to attend due to conflicts.  
 
Approval of the Minutes: Minutes of March 28, 2014 were accepted on a motion by Ms. 
Daniels, seconded by Ms. Clegg. 
 
Outreach Programs 

• Parties with a Purpose: 
o Turf Wars – Postponed until Tuesday, September 9 due to a very small 

response. These “conversation” events are becoming more popular and a lot of 
organizations and groups are doing them. 

o Mr. Rainey suggested an annual list of set topics, (create themes, develop 
speakers and topics).  Consider topics that affect the community, such as 
bullying. 

o Ms. Clegg suggested the possibility of partnering with nonprofit organizations, 
such as the Connecticut Association of Schools, to share the marketing and 
audience; create a series around general issues that would be of interest and 
importance to a specific group. Ms. Clegg and Ms. Moore mentioned that the 
most successful events were topical/current issues, and it may be best to 
alternate topics based upon what is going on with the economy, politics, etc.  

• Cocktails & Concert Friend raiser: 
o The Committee discussed the possibility of hosting a cocktails and concert 

event; this may be another option to attract younger audiences. Discussion 
centered on possible venues, keeping in mind weather, location and the ability 
to serve cocktails and find musicians that would be an attraction to a specific 
demographic.  Suggestions were town greens, Ivoryton Playhouse and local 
museums.  

o Collaborate with other non-profits for proceeds split and to potentially draw a 
bigger, broader audience. 

• May Donor Lunch 
o Ms. Clegg provided an update on the ideas and comments from the May donor 

luncheon. A topic discussed at many of the tables was mental illness; there may 
be an opportunity for partnering on an event with a discussion and/or speaker 
on mental illness.  There is a need to bring awareness of the severity of mental 
illness in our community and what we can contribute to make a difference. 



o Another topic discussed was the need for services, such as transportation, 
“handyman,” and other daily needs, for retired persons in the community. A 
suggestion of engaging and educating families with donor advised funds may be 
a wonderful way to impact our community.  

• Donor Advised Funds: 
o CFMC has been discussing the development of educational and marketing 

materials with a local marketing firm. 
• East Hampton Library Gathering:   

o CFMC partnered with the East Hampton Library and a donor to introduce the 
Community Foundation to nonprofits and individuals at a social. 

o Ms. Clegg was invited to speak at East Hampton Rotary. 
 
CFMC Strategic Plan (Approved by the Board of Directors, April 29, 2014) 

• The plan was approved by the Board of Directors at the April 29, 2014 meeting 
• Discussion of the specific areas associated with marketing was tabled until the July 18 

meeting. 
 
Development Committee collaboration/assistance 

• Ms. Moore, Chair of the Development Committee, provided an overview of the role of 
the Development Committee and its goals for 2014. 

• The Committee is very interested in growing the giving circles, similar to the President’s 
Society and the Council of Business Partners, as well as developing messaging and 
outreach materials for personalized asks. 

• Materials should include items for introductory meetings, return meetings and specific 
“asks,” and pledge and planned gift discussions. 
 

Other Business/Open Issues 
• The action item for the next meeting is to begin developing a long-term marketing plan 

for the Community Foundation based on the strategic plan and the specific needs of the 
Community Foundation and its Committees for outreach and education. 
 

The next meeting is scheduled for Friday, July 18, 2014 at 8:30 a.m. at the Community 
Foundation. 
 
The meeting was adjourned at 9:56 a.m. 
 
Respectfully Submitted by 
Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee  

 
Tentative Agenda 

 
Friday, March 28, 2014 

8:30 a.m.  
at Community Foundation of Middlesex County 

(Ground Floor Board Room) 
 
 
Committee: Greg Rainey, Chair; Brian Abely, Jennifer Alexander, Karen D’Agostino, 
Susan Daniels, Anita Ford Saunders, James Gomes, Ralph Guardiano, Sarah Wadle, John 
Biddiscombe [ex-officio], Cynthia Clegg, and Thayer Talbott 
 
 
 

• Call to Order        Greg Rainey 

• Approval of the Minutes of January 17, 2014 

• Outreach Program(s) 

o Parties with a Purpose 

o Donor Lunches 

• Other Business / Open Issues 

o Assisting staff with marketing and public relations projects 

• Confirm Next Meeting Date – May 16, 2014 at Guilford Savings Bank, Old 
Saybrook 

• Adjourn 

 

 



Community Foundation of Middlesex County 
Marketing/Communications Committee 

 
Minutes of March 28, 2014, meeting held at the Community Foundation of Middlesex County 
 
Present: Greg Rainey, Chair; Susan Daniels, Sarah Wadle, Cynthia Clegg, Thayer Talbott 
 
Absent:  Brian Abely, Jen Alexander, John Biddiscombe [ex-officio], Karen D’Agostino, 
Anita Ford Saunders, James Gomes, Ralph Guardiano 
 
The meeting was called to order at 8:32 a.m. Ms. Clegg offered regards and apologies from 
those members unable to attend due to conflicts.  
 
Approval of the Minutes: Minutes of January 17, 2014 were accepted on a motion by Ms. 
Daniels, seconded by Ms. Clegg. 
 
Grantee PR Workshop update: Ms. Clegg provided a brief update about the CFMC Grantee PR 
Workshop held the previous day at the Valley Shore YMCA. Nonprofit organizations attending 
were those that have received grants in the most recent competitive process and from 
designated funds. She explained the nonprofits are excited to spreading the word about their 
funding and CFMC, and staff received some very good feedback and ideas of how to assist the 
nonprofits in their marketing efforts. 
 
Marketing/Collateral/Stories 

• Donor and Nonprofit Interviews: Mr. Rainey explained it would be beneficial for 
committee members to interview some donors and nonprofits to craft stories for 
newsletters, e-news and the annual report.  

o Staff will design a “starter” template with opening questions, open-ended 
questions, and background information to assist committee members during 
the interview process. 

o Committee members will draft notes and quotes from the interview and send to 
staff. 

o Staff will prepare a list of possible candidates, contact them to confirm their 
willingness to be interviewed and provide contact information to the committee 
member(s). 

• Annual Report: 
o Ms. Daniels offered to review the three standard section pieces for the annual 

report and edit as necessary to give them a more conversational tone. 
o Ms. Clegg will talk with Mr. Biddiscombe about the annual report letter and its 

focus; the letter of two years ago with the “rules” was very popular, and she will 
work on a similar format for this year’s letter. 

 
Outreach Programs 

• Donor Lunches: Ms. Clegg provided a recap of the donor lunches – small gatherings of 
long-time and new donors that are designed to gain insight about what they like about 
CFMC and what they would like to see CFMC do.  

o The first two lunches were held at Gabrielle’s in Centerbrook; a work-session 
cocktail party for the current and former board members and founding 



members is planned for April; and one to two lunches are planned for up-county 
this spring. A late fall gathering will bring all participants together again for 
recaps and more discussion. 

o The first two have proven to be very interesting and exciting; donors have been 
quite vocal about what they like about CFMC (small grants, easily accessible) 
and what they would like to see more of (outreach in towns where CFMC is not 
as well known). 

• Parties with a Purpose: 
o 3 are planned for this year; the first is May 22. 

 Tom Christopher, Gardening & Sustainability – May 22 
 The other two will be the Impact of the Global Economy and Victims’ 

Right to Privacy 
o These are events where the public is invited to join CFMC for an evening of 

cocktails and a speaker – designed to be informative, convene around a single 
topic, and introduce CFMC to new audiences. 

o These “conversation” events are becoming more popular and a lot of 
organizations and groups are doing them. 

o Redesigning the concept for 2015 – focus on convening but take it to the next 
level and redesign to the make fresh, different and develop a thematic series. 
The idea for 2015 is Leadership: Where have all the Leaders Gone? or Local 
Leaders – Global Influence. Invite leaders from Middlesex County to discuss 
leadership in the 21st century.  
 staff appreciates the Committee’s ideas and help in developing the 

concept and a marketing plan that is commanding and enticing. 
 Need strong media tie-in 
 Possibly tie in a technology side – web-streaming or other immediate 

participation, get young technology-driven people involved 
 Video tape and post on CFMC’s youtube site after the event – this could 

be done possibly through an intern project at the Community College 
• General Committee discussion and ideas included 

o Develop a training event for new/young professional advisors (small group) to 
introduce the concept of a community foundation and CFMC specifically 

o Board training using our local leaders 
 Leadership training for local boards 
 7 personalities on boards 
 for young professionals – what makes a good board member, how does 

a good board function 
 develop a training that includes a social aspect – young potential board 

members meet current nonprofit board members for networking and 
general information 

 
The next meeting is scheduled for Friday, May 16, 2014 at 8:30 a.m. at Guilford Savings Bank in 
Old Saybrook. 
 
The meeting was adjourned at 10:00 a.m. 
 
Respectfully Submitted by 
Thayer Talbott 



Community Foundation of Middlesex County 
Marketing & Communications Committee  

 
Tentative Agenda 

 
Friday, January 17, 2014 

8:30 a.m.  
at Community Foundation of Middlesex County 

(2nd floor conference room) 
 
 
Committee: Greg Rainey, Chair; Brian Abely, Jennifer Alexander, Karen D’Agostino, 
Susan Daniels, Anita Ford Saunders, James Gomes, Ralph Guardiano, Sarah Wadle, John 
Biddiscombe [ex-officio], Cynthia Clegg, and Thayer Talbott 
 
 
 

• Call to Order        Greg Rainey 

 
• Approval of the Minutes of November 22, 2013 

 
• Marketing Project(s) 

o Annual Report 

• Outreach Program(s) 

o President’s Society/Chairman’s Circle Luncheons Recap 

o Donor Lunches 

• Other Business / Open Issues 

o Assisting staff with marketing and public relations projects 

 

• Confirm Next Meeting Date 

 

• Adjourn 

 



Community Foundation of Middlesex County 
Marketing/Communications Committee 

 
Minutes of January 17, 2014, meeting held at the Community Foundation of Middlesex County 
 
Present: Greg Rainey, Chair; Brian Abely, Jennifer Alexander, Karen D’Agostino, Susan 
Daniels, Anita Ford Saunders, John Biddiscombe [ex-officio], Thayer Talbott 
 
Absent:  Cynthia Clegg, James Gomes, Ralph Guardiano, and Sarah Wadle 
 
The meeting was called to order at 8:35 a.m. Introductions were made, and Ms. Clegg offered 
regards and apologies from those members unable to attend due to conflicts.  
 
Approval of the Minutes: Minutes of November 22, 2013 were approved on a motion by 
Ms. Alexander, seconded by Ms. D’Agostino. 
 
Marketing Projects 

• Annual Report: Mr. Rainey explained the report is labor intensive and suggested the 
Committee assist staff in the preparation of certain pieces. The Committee reviewed the 
sections of the 2012 report, discussing those areas that are formulaic and those that are 
year-specific. Mr. Rainey explained the annual report is a primary marketing tool for the 
Community Foundation and as such it should focus on marketing the story of the 
Community Foundation. The Committee agreed the annual report is text heavy and 
could use with some reformatting and re-envisioning to better feature impact stories 
and donor stories. Mr. Rainey suggested Committee members could help by 

o Interviewing new and current donors and grantees to prepare impact stories; 
Ms. Ford Saunders has an interview template she will share; 

o Following up with donors and grantees of three, five or ten years, prepare an 
“historical” piece; 

o Assist with editing the pieces “standard pieces” – such as the types of funds 
explanation and the grant making explanation – to make them more reader-
friendly. 

Outreach Programs 
• President’s Society Luncheons: Ms. Talbott provided a brief overview of the President’s 

Society Luncheon format and attendees, explaining Ms. D’Agostino and Mr. Abely had 
an opportunity to attend and talk with this group of CFMC supporters. Mr. Abely also 
was the featured speaker at the second luncheon. Ms. D’Agostino and Mr. Abely agreed 
the luncheon was very insightful, and they enjoyed learning what moves this special 
group of invested donors to continue supporting the Community Foundation. These 
invested donors believe in the work of CFMC and appreciate the ability to see the 
impact of their support by hearing about both the nonprofits and the funds. 

• Other Outreach Programs:  Mr. Biddiscombe explained there are a number of ideas in 
the works for connecting with invested donors and the community at large, including 

o Renewing the Parties with a Purpose series – this is a series of social/convening 
events, coordinated around a single topic with an acknowledged expert to 
inform and address issues within the community. Several speakers and topics 
have been identified and the idea is to market the whole as a series. Mr. 
Biddiscombe asked the Marketing &Communications Committee to aid CFMC by 



considering how to best position and market the series to raise awareness and 
grow the audience. Immediate suggestions included 
 Ask current businesses and companies supporting CFMC to include 

announcements in their newsletters and communications, either as a 
column piece or an insert 

 Approach specific invested donors to use their networks to announce 
the events 

 Create a thematic “poster” that becomes recognizable for the series so 
audiences begin to have immediate name- and topic- recognition. 

This discussion will be added to the next agenda to work out how best to 
market these convening sessions. 

 
The next meeting is scheduled for Friday, March 28, 2014 at 8:30 a.m. A meeting venue would 
be identified. 
 
The meeting was adjourned at 9:50 a.m. 
 
Respectfully Submitted by 
 
 
Thayer Talbott 
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